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Defining the millennial generation
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• Born between 1981 and 1996

• Age 23-38
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Our Study



Understanding Interests
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Understanding Interests



Attitude towards investing & finance 



What didn’t people like?
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Understanding financial goals



Saving goals



Financial Products

*includes: stocks & shares, investment funds, private pension scheme/find & crowd funding start up investments



Main reasons why they do not invest



Seeking Advice



What’s important when choosing a fund?



The threat of big tech?

Almost three quarters of millennials would buy an investment from a 

Big Tech player
Total

Technology companies 

(e.g. Google, Apple, 

Microsoft, Samsung)

Online Retailers (e.g. 

Amazon, Alibaba, eBay, 

Expedia)

Supermarkets (e.g. 

Tesco, Safeway, Lidl, 

Carrefour, Aldi)

None of the above

Social Media (e.g. 

Facebook, Instagram

Don’t know

50%

42%

31%

27%

16%

13%

Hong Kong

51%

35%

29%

31%

17%

8%



Would you trust a computer algorithm to invest your 

money?



In summary

• Millennials are financially unique

• Digital by nature 

• They want the core investment fundamentals – but are conscious of fees and require 

transparency

• They want and need advice – from people

• Millennials are positive and trusting


